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8. Religion, Social Media, and Young Adults in Turkey: A Case Study of Religious 

Engagement and Volunteering 

 

Habibe Erdis Gökce and Sofia Sjö 

 

 

Introduction 

 

Social media use is common among young people in Turkey. In a recent study conducted by 

the Pew Research Center (2018), 86% among Turks in the age group 18–36 report using social 

media. This can be compared to the results for the age group 37 or older, where only 44% 

report using social media. This divide between age groups when it comes to social media use 

is not unique for Turkey; rather it is present in all the 39 contexts studied by the Pew Research 

Center. The results highlight the often pointed to role of new media in the lives of the present 

young adult generation (Bolton et al. 2013). However, though results like these are common 

across different national, social, and cultural contexts, context still continues to matter and 

shape how media and social media is used and understood. 

A previous study coming out of the Young Adult and Religion in a Global Perspective 

(YARG) project compared the role of media in the socialization of young adults in Ghana, 

Peru, and Turkey. The study illustrates that media seldom works to replace or supplant 

traditional religious sources and authorities, but rather to supplement these (Moberg et al. 

2019). However, the data from Turkey illustrates that, for some, the Internet and social media 

play a special role, providing them with platforms to express themselves and explore personal 

questions, among them questions relating to religion. These results are similar to those of 

studies of young people in other settings, for whom different forms of social media have been 
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shown to provide important places for the exploration of aspects of religion and identity (Leurs 

et al. 2012; Bobkowski and Pearce 2011). 

This chapter continues the exploration of the role the Internet and social media play in 

the religious lives of young adults in Turkey. We focus on two functions commonly connected 

to social media: expressive and collaborative functions (Kotler et al. 2010). First, we present 

the ways in which social media is used by young adults to present, explore, and share thoughts 

and values of a religious character. Second, the collaborative role of social media is discussed. 

In this section, the focus is on how social media is used to locate, interact with, and organize 

different forms of voluntary work and civic engagement, but also on how social media have 

come to partly transform these forms of activities. For many of the respondents in Turkey 

voluntary work and helping others is related to religious values such as charity and also 

connected to the respondents’ religious identities. This connection makes voluntary work and 

civic engagement of interest for a study of social media and religion too. 

Like social media, volunteering and other forms of civic engagement are obviously 

affected and shaped by the broader social and cultural contexts in which they occur. 

Volunteering thus takes very different forms in different settings and can also be understood 

and defined differently depending on what part of the world one is studying (Hustinx et al. 

2010). In the YARG project, the participants were surveyed about doing voluntary work and 

helping others. The results indicated that helping others is common among young adults in 

almost all the studied contexts. In the total YARG sample, 79% answered “yes” or “probably 

yes” to the question “In the past year, have you volunteered to help someone other than your 

family and close relatives, done something good for other people, or done some charity work?” 

However, a look at the interview data reveals very different forms of helping and volunteering 

taking place in different contexts and also that volunteering fulfills different roles for those 

who report taking part in it. Social media has also been shown to facilitate, but also to partly 
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transform, volunteering (cf. Boulianne 2015), which is something that can also be observed in 

our data. 

In this chapter, we thus wish to expand on the growing number of studies exploring the 

many ways in which the Internet and social media are used for religious and spiritual purposes, 

related to religious activities, and tied into the development of religious identities. Here, 

religious identity refers to beliefs and behaviors that our respondents considered essential to 

how they saw themselves when taking part in the study and their core values as these related 

to the religious sphere (cf. Dillon 1999; Joseph 2004). In addition, this chapter highlights the 

ability of social media to aid engagements and connections related to religion, but also to affect 

and shape interactions. This ties into the question of connectivity, of how social media helps 

us to connect and engage, but also work to shape the ways in which we interact (cf. van Dijck 

2013). We also build on previous research on volunteering and social media use (e.g. Warren 

et al. 2014). 

In the following section, we begin by presenting religion and media in the Turkish 

context, with a focus on the YARG findings. After this, we shortly present some perspectives 

on volunteering in Turkey before turning to our empirical data.  

 

Religion, media, and volunteering in Turkey 

 

The Republic of Turkey is a secular democratic state with a predominantly Sunni Muslim 

population (e.g. Inglehart et al. 2014) and a wide range of minority religious traditions and 

communities. According to the 2011 World Values Survey (Inglehart et al. 2014), the Turkish 

population reports high levels of religiosity and religious practice and the country generally 

remains conservative with regard to social and cultural values. However, Turkey has over the 

last three decades witnessed rapid socioeconomic and structural changes coupled with 
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accelerating processes of urbanization (e. g. Kagitcibasi 2017; Kagitcibasi 2013). Urban and 

socially upward moving groups have, in comparison to rural populations, become more likely 

to value personal autonomy and individual self-determination (Kagitcibasi and Ataca 2005). 

Still, a general sensitivity to the needs of family members persists among both rural and urban 

populations. This has led some scholars to describe the Turkish context as “a culture of 

relatedness” (e.g. Kagitcibasi 2005: 417). 

The Turkish young adults we have studied reported relatively moderate degrees of both 

self-assessed degrees of personal religiosity (a mean of 4.3 on a scale from 0 to 10) and self-

assessed degree of the religiosity of the parental home (a mean of 5.6 from 0 to 10).  Both 

means, however, exceeded those of the total YARG sample (at 3.9 and 5.0 respectively). 

Although based on a relatively small sample (n=347), these figures suggest a moderate degree 

of perceived difference in degrees of religiosity between respondents and their parents. 

However, only 37.2% of the Turkish respondents considered themselves “as belonging to one 

or more religious groups, communities, or traditions,” which is slightly above the numbers for 

the total YARG-sample at 33.3%. 

The Turkish media landscape is extensive and diverse, encompassing hundreds of 

television channels, radio stations, newspapers, and a growing infrastructure for broadband 

Internet (TUIK, 2017). The results from the Turkish YARG survey reveal that 89.7% of 

respondents reported using the Internet “every day.” The numbers reported for daily use for 

other types of media were: television 32.5%, newspapers/magazines 13.8%, and radio 8.4%. 

As these figures show, the Internet clearly constitutes the most frequently used and preferred 

media among the Turkish respondents. The growing popularity of the Internet in Turkey was 

also underlined in the previously mentioned Pew study (Pew Research Center 2018), according 

to which 95% of those between 18–36 reported using the Internet generally, compared to 60% 

among those 37 or older. Education also clearly plays a role. Among the more educated 



5 
 

portions of the Turkish population, 97% reported Internet use, compared to 59% among the 

less educated.  

Among the Turkish YARG respondents, the Internet was most commonly used for the 

purpose of “communication,” with 84.4% reporting using the Internet for this purpose 

“everyday”. Other common purposes for using the Internet included “entertainment” (58.8%), 

“finding information” (55.9%), and “developing social networks” (48.4%). When it comes to 

the Turkish respondents’ use of the Internet for “religious or spiritual services and issues,” only 

3.1% reported using it for such purposes “every day,” followed by 5.3% who reported using it 

“almost daily,” 12.5% who reported using it “every week”, 52.5% who reported using it 

“occasionally”, and 26.6% who reported “never” using the Internet for such purposes. Out of 

all of the options provided, this was the least popular. These numbers nevertheless exceed those 

of most other national samples included in YARG. In the total sample, as many as 54.4% of 

all respondents reported “never” using the Internet for “religious or spiritual services and 

issues,” as compared to only 2.4%who reported daily use.  

Our survey also asked respondents to report where they receive information about news 

and current affairs. The options provided were: newspapers/magazines, radio, television, social 

media, online news sources, friends or other people, and other sources. Emerging as the most 

frequently chosen option across the total YARG sample (80.7%), 87.6% of Turkish 

respondents chose social media, followed by 77.8% who chose “online news sources” (as 

compared to 79.1% for the total sample). However, social media is not something young adults 

generally turn to for guidance in life and when making decisions. When asked, “Which of the 

following do you rely on for guidance as you live your life and make decisions?” from a list of 

options provided, only 15.1% in the total YARG sample indicated that they would turn to social 

media and in Turkey only 10.1% indicated that they would do so.  
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Volunteering is a developing social concept in Turkey. Previous research (e.g Akboga 

2017) on volunteering, covering the Turkish population in general, demonstrates low rates of 

engagement in formal volunteering and membership in non-governmental organizations 

(NGOs). According to the sixth wave of the World Value Survey (WVS) conducted during 

2012, only 2.4% of the Turkish population was members of charitable/humanitarian 

organizations. According to the 2018 World Giving Index survey by Charities Aid Foundation 

(CAF), only 9% of the population of Turkey are active in volunteering, 12% make donations 

to a civil society organization, and 40% help strangers in need. Previous research points to 

political, historical, and individual-level factors as reasons for understanding the low levels of 

volunteering in Turkey (e.g. Bikmen 2006; Akboga 2017). Volunteering in Turkey is also 

affected by more recent economic, political, and social challenges. Volunteer rights, for 

instance, are not defined in the legal system. The comparatively small number of NGOs in 

Turkey is another problem that leads to an absence of channels for volunteering.   

Compared to the findings of earlier studies, the Turkish YARG respondents report a 

high degree of involvement in volunteering. In our sample, 85% report that they have done 

some voluntary work in the past year. Similar numbers are also to be found in some national 

research reports, according to which most of the volunteers in Turkey are between the ages of 

15 and 24 (TUSEV 2014). However, our results are partly due to the fact that the question used 

in our survey was phrased broadly. As cited above, the question concerned volunteering to help 

someone other than your family or relatives, doing something good for other people, or doing 

charity work. 43.8% of Turkish respondents answered “definitely yes” to this question, while 

41.2% answered “probably yes.” Only 0.9% answered “definitely no.” For the total sample, 

the corresponding figures were 48.3%, 31%, and 6.4% respectively.  

Previous studies have highlighted how social media can aid with volunteering, by 

providing help to organize events, spread information, and provide platforms for engagement 
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(e.g. Raja-Yusof et al. 2016). Research has also highlighted how social media has come to alter 

the way people volunteer and engage (Paek et al. 2013; Skoric and Zhu 2016). The YARG 

material provides perspectives on both of these aspects of social media use for volunteering.  

 

Use of social media for religious purposes among young adults in Turkey 

 

As mentioned above, almost 90% of the Turkish respondents (n=347) reported using the 

Internet on a daily basis. Even though the YARG survey results reveal only low rates of Internet 

use for “religious or spiritual purposes and issues” among our Turkish respondents, the 

interviews that were conducted provide a great deal of further information about how they use 

the Internet and social media in ways that pertain to their personal religious lives. Our 

respondents highlight both expressive and collaborative uses of social media for religious 

purposes, and their accounts also illustrate how these two uses sometimes interlink. We will be 

presenting the two uses separately, but the interconnections between them are good to keep in 

mind. We begin by exploring some expressive uses of social media for religious purposes 

reported by our respondents. We then turn to collaborative uses, focusing on volunteering and 

other forms of social activism that our respondents tie to their own personal religious lives.  

 

Expressive use of social media: Social media as an information source, site for learning, and 

safe space for religious expression  

 

Using social media for expressive uses entails, among other things, presenting and reflecting 

on one’s ideas on social media and using social media to explore questions central to who one 

is (Kotler et al. 2010). Our respondents discuss several kinds of expressive uses of social media 

for religious purposes. Social media plays an important role as an information source and 
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setting for religious exploration and learning. Content sharing sites, such as YouTube, were 

mentioned as one place where religious matters of interest were encountered: 

 

Sometimes I research these religious matters [...] For instance, there is this person called 

Cemalnur Sargut. Well, I listen to some of her conversations. […] I first watch her, well 

-- her videos on YouTube, for instance. [...]What I call religious is about “love” or 

“morals” or so on. See, prayers, worshipping -- I had listened to her more during the 

Ramadan actually. {LG} (YTRHE127) 

 

For this respondent, YouTube offers access to conversations that she can tie to her own 

religious life. Visiting and reading blogs and forums by admired religious leaders or authorities 

is another way of using social media for religious purposes and for religious learning mentioned 

by our respondents. Joining online forums or following people online give individuals access 

to information about religious leaders and their teachings. 

 

There are certain things I like, certain people. […] For instance, I always follow his 

page on the Internet. Ali, the sharia of Ali […] There are pages formed by his fans right 

now. They share his sayings and so on. (YTRHE124) 

 

Following blogs and forums by popular religious authorities also often gives respondents the 

opportunity to engage in religious reflection by reading other’s comments and by posting and 

discussing their own ideas about a certain topic: 

 

When I read the comments, seriously, if I believe that the people who make the 

comments have an accumulation of knowledge, then, surely, I say the things in my 
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opinion, too. […] I do it both to share my knowledge and to receive the things they 

know because there are millions of things I do not know. (YTRHE124) 

 

Internet forums and blogs focusing on religion are thus places where users can learn from one 

another and where respondents feel they can both receive and provide information. A 

respondent who reported reading blogs also talked about explicitly being interested in other 

people’s perspectives: 

 

There are also the criticisms, I read the criticisms also, I read the comments to see what 

people think. I mean, because everyone thinks differently, I also think different. I mean, 

the comments usually are like that. (YTRHE037) 

 

Social media is thus not only used to confirm one’s own ideas, but for this respondent also for 

the purposes of encountering different views. The religious learning and reflection engaged in 

through social media and online sources further functions as a way of nourishing or 

strengthening already existing religious thoughts and values. This respondent talks about how 

social media and researching things online came to influence her views on how she dresses, 

something that is for her closely tied to her religious identity: 

 

I was covered but not so much, um, -- conservative, I started being more, well -- For 

instance, I wear straight black. I did not wear so previously. I read some stuff. I already 

had it in my mind that this was something wrong. […] So, I started researching. I started 

reading stuff. That is how. I decided consequently. [...] I just used social media in order 

to put myself in more, well -- To put myself in line. (YTRHE133). 

 

https://tureng.com/tr/turkce-ingilizce/strengthen
https://tureng.com/tr/turkce-ingilizce/strengthen
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Another respondent highlights how learning can take the form of a good religious deed taking 

place online: 

 

This is how, if there is a subject that lingers in my mind, I research on a trustworthy 

website. Because, see, they say that to learn something about religion on certain special 

days is a greater good deed than to perform the namaz [the prayer rituals]. […] There 

are times when I research a religious subject there. I research things I am curious about. 

I learn stuff through the Internet. (YTRHE135) 

 

Online engagement in religious learning and reflection is often followed by “offline” 

discussions with family members and friends. As one respondent comments: “I mean, by 

following those pages – I also like; it is being shared, but it does not end with sharing. What I 

do with my grandma is being carried out, exchange of ideas” (YTRHE124). Many of our 

respondents’ religious engagements online were thus linked to their offline religious 

engagements, reflections, and expressions. 

Social media and the Internet more broadly are also described as complementary 

sources that can provide inspiration for religious engagements, together with other sources such 

as religious texts, friends, and relatives. They are thus not seen as sources that necessarily differ 

that greatly from other sources, but rather as one among many sources one turns to: 

 

I also read religious books in the library sometimes. Well, I research a lot on the 

Internet, too. I listen to videos on the Internet and so on. Otherwise, I cannot pinpoint 

one complete source. (YTRHE101) 
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Still, the ways social media work of course also shapes the engagements and learning that take 

place in those contexts. Following a religious leader online is not exactly the same as being an 

offline follower and different people find the features of social media useful in different ways.  

For some of our respondents, social media specifically provides a forum where they feel they 

can safely express and discuss their emotions, attitudes, and values relating to religion. One 

respondent pictured her closest surroundings as close-minded, with people having absolute 

views on things. Afraid of being condemned, she refrains from talking to other people about 

religion-related or value-laden topics. But the online chat forums that she regularly participates 

in provides her with an environment where she can talk about religion and express herself in 

ways that she feels are not possible with other friends and family: 

 

In the general sense. I mean, certain, perhaps only in one place, I can feel very 

comfortable in the environment of friends. This, what I call as the environment of 

friends, is over the, well -- see, they are not people I have met in person. These are 

people I meet, speak to and play games with over the Internet. (YTRHE323) 

 

For this person it is not a problem that she does not know exactly who she is communicating 

with; she still feels safe in this online setting and able to present her thoughts and expand on 

her thinking. This is in line with previous research that has highlighted the role the Internet and 

social media can play in religious reflection and identity negotiation by, among other things, 

creating safe spaces for such reflections (e.g. Leurs et al. 2012). 

 Though many are positive to researching religion online, to report learning about 

religion via social media, and getting inspired to explore religious issues, there are also those 

who are sceptic to this form of religious engagement. One respondent explicitly expressed 

concern over how what she might find online could influence her faith: 
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You see, I am always afraid of this thing. You see, if I research and find something, I 

wonder, well, if I would contradict with myself. I mean, I guess I am afraid of -- if I 

find something different than what they [religious leaders] say -- If it proves that they 

are lying -- I would stop believing them in my mind. […] I mean, honestly, I am afraid 

that my faith would be shaken. (YTRHE143). 

 

Still, many of our respondents found social media and the Internet to be useful tools that aided 

them in their religious learning and allowed them to express their beliefs and develop their 

thinking around religious topics. However, the words they use – such as following and 

commenting – also indicate how features of social media are tied into their engagement and 

forms of learning. Social media features, such as following, sharing, commenting, and liking, 

build on general ways of interacting, but can also be argued to mold the way we interact (cf. 

van Dijck 2013). This becomes even more clearly visible when we turn to what our respondents 

have to say about civic engagement and volunteering. 

 

Collaborative use of social media: finding, organizing, and developing new forms of 

volunteering  

 

As highlighted earlier, many of the Turkish young adult university students that took part in 

the YARG survey reported that they did not consider themselves to belong to a religious group, 

community, or tradition. Consequently, they also do not have a lot to say about using social 

media to organize religious groups and religion-related events. However, the interview data 

reveals that many of them are active in groups working with volunteering and other forms of 

civic engagement. While this engagement is far from always linked to religious organizations, 
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many respondents connected it to their own religiosity or spirituality, which makes it of interest 

for us: 

 

When I compare with my family, I am not very religious. But I ((have)) my own 

understanding of religiosity; it includes being charitable. I mean, also doing things that 

have no pay back for you (YTRHE143). 

 

That is to say, religiosity has been taught to me as being related to what you do and 

how beneficial you can be for the society rather than how you worship and how you 

look in the appearance. And at the moment, this is the most fundamental cornerstone 

of my identity, and my religious faith. (YTRHE338) 

 

I mean, I think if I lose my spirituality, or if I lose making these, my sensitivity, it seems 

to me as if I cannot be a human being {LG} I mean. It seems vain in any other way. 

[…] I mean, I sleep in peace that day [when I have volunteered]. (YTRHE125) 

 

For these respondents, doing things for others and taking part in volunteer work is thus directly 

tied to values essential to them and to their religious/spiritual identities. In Turkey, most of the 

respondents that took part in the interviews were women (31 of 37), which is also reflected in 

the kinds of civic engagements and volunteering activities they reported, such as projects 

regarding the welfare of women. Social media is reported to aid them in their engagements in 

several ways. Many reported learning more about issues and organizations via social media. A 

young woman active in the Red Crescent and for whom this form of group belonging had a 

religious dimension, explained: 
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I was continuously following what they [the Red Crescent] did through social media 

and so on; where they are, what they do, well, who do they help, why do they help, 

what do they take to them. I check these and so on as I come across. (YTRHE143) 

 

Another respondent described how she was first introduced to a volunteer group via a friend, 

but used the Internet and social media to learn more: 

 

Education Volunteers; a friend of ours at the university had distributed brochures saying 

“I have become a volunteer here. We do good stuff here.” Afterwards, I had researched 

into it, too. I had visited them. I had liked it. That is how I started. (YTRHE338) 

 

Social media also inspire different forms of collective action that relate to the respondents’ 

values. This respondent takes as an example a Facebook group about recycling that has inspired 

her: 

 

There is a Facebook page called “Independent Recycling Ankara”. I follow that a lot. 

In that one, it is completely about stopping this consumption craze, or those who need, 

for instance, clothes, -- I do not mean clothes, I mean objects, they are either put on 

request or placed under the offers. And they are given or taken without expecting a 

compensation. There is such a site, for instance. I follow this. (YTRHE140) 

 

Organizing events and receiving information about events is also obviously aided by social 

media. A respondent who is active in many forms of volunteering mentions WhatsApp as one 

form of social media used for collaborative purposes: 
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My instructor has a WhatsApp group on dyslexia. It covers those who study the children 

with dyslexia […]. She seriously works on authentic learning disabilities. See, we have 

a WhatsApp group about that. We are in touch with each other through there. I follow 

through there and participate in the activities about dyslexia.(YTRHE135) 

 

Via social media, respondents are thus informed about events and become better able to engage 

in voluntary work that interests them. However, even if social media can help in reaching and 

organizing people quickly and inexpensively (Fine 2006), some of our respondents highlight 

the need to strengthen relationships established through different social media platforms by 

person-to-person activities. A respondent who is active both online and offline highlights how, 

for her, volunteer work is about socializing, which is something she prefers to do in person.  

 

I am not so -- How should I put this? See, “Let me have many friends. Let me have 

friends everywhere. Let me visit them all.”  -- I am not such a person. I am for “less 

and genuine.” […] People may be developing mutual relations there [in online 

volunteer groups]. Or, you know, they may be building close friendships. But, I do not 

prefer this. (YTRHE140) 

 

The practical uses of social media for volunteer activities are noteworthy. However, many of 

the quotes above also indicate how social media has come to change volunteer work. Many 

respondents specifically talk about “following” groups and forums online and on social media. 

“Following” can in these instances be understood as being a form of supporter, and for these 

respondents it is connected to offline activity as well. However, the increasingly common 

practices of “following,” “liking,” and “sharing material” also highlight how volunteering and 

supporting causes are increasingly transforming into online phenomena (cf. Brandtzaeg and 
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Haugstveit 2014; Vromen and Xenos 2014). Some respondents specifically report engaging in 

volunteering activities by signing online petitions and sharing events they find interesting 

online: 

 

For instance, the activities carried out in the school, the activities carried out all over 

Turkey, I do, I share. For instance, let’s say a participation application has been 

announced for somewhere, I mean, I share it in the groups and such. I mean, like “You 

can participate in such a thing. This can happen, that can be.” (YTRHE143) 

 

I constantly receive emails from Change.org. Whenever there is a campaign, I take the 

questionnaire there and sign the campaign. […]It comes about women’s rights but on 

all other subjects, too, about the animals, too. (YTRHE135) 

 

Social media and the way it allows people to express their views and values is thus also partly 

changing the character of civic engagement and volunteering in Turkey. 

Although social media is clearly helpful in organizing volunteer activities and provides 

new ways of engaging, there are also those who remain hesitant regarding this specific 

collaborative function of social media. One respondent who reported using social media both 

for religious learning and for engaging with different volunteer groups also highlighted 

problematic issues relating to social media for showing support for different causes: 

 

I sign for campaigns over Facebook by hiding my name. I do not want to reveal my 

identity […] I do not use anything on Facebook right now. I just check it. (YTRHE135) 
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This quote highlights a common concern regarding privacy online. Though many report using 

social media to volunteer and express their views, some are hesitant due to contextual tensions 

and issues concerning protecting one’s privacy online.   

 

Conclusion and reflections on future research 

 

Compared to many of the other contexts studied in YARG, the university students we talked 

to in Turkey came across as relatively religious. Living in a context with a rich media 

landscape, it is not surprising that many report active media use, and that they also use media 

actively for religious purposes. However, we also notice partly context-specific uses. As 

illustrated in a previous study (Moberg et al. 2019) and highlighted in our study as well, many 

of the Turkish university students that we talked to quite actively look for information about 

religious questions online and also reflect on these matters on different online forums and 

platforms. While they use the Internet and social media as sources for their own personal 

religious development, other more traditional sources, such as family and friends, remain 

important. At the same time, the specific features and affordances of social media appear to 

also play a part in shaping the engagements that take place. For some respondents, the 

anonymity that online forums provide helps create safe spaces where they feel comfortable 

talking about topics they would not be willing to discuss offline. Social media also allows them 

to follow people and to comment on the content posted by others. 

 The uses our respondents report also highlight aspects of the religious media landscape 

in Turkey. Information about religion and religious leaders is provided by a large variety of 

websites and social media platforms, and online forums and blogs offer spaces for religious 

reflection. Even though it has not been our primary focus, our respondents illustrate several 
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types of engagements in what clearly appears to be quite a rich religious media landscape, 

which is worthy of further exploration.  

In line with current research, our study also highlights the connection between online 

and offline religious exploration (Campbell 2012). Those who are active in religion-related 

matters online also tend to be so offline and to continue their online reflections with friends 

and family. While we have explored and underlined our respondents’ use of social media for 

religious or spiritual purposes, it is clear that this use remains closely tied to their offline 

religious engagements. This points to the importance not to overstate the online-offline divide, 

but rather to accept the increasingly blurred line between these two (Floridi 2014; Elwell 2014). 

More research on how young people in Turkey connect the online and the offline and how it 

relates to their religious lives is surely needed.  

 Despite generally high levels of religiosity and religious practice in Turkey (WVS, 

2011), the studied sample of young adults reported low degrees of membership in religious 

groups or organizations. Instead, many of our respondents’ value engagement in not-explicitly-

religious organizations that serve the needs of civic society. Engagement in such organizations 

is often motivated by the respondents’ personal religious or spiritual values and ideals. This 

illustrates the need to look broadly at both questions of what can for someone constitute 

religious belonging and what is by someone understood as a religious activity. It also highlights 

that areas that might not directly seem to relate to questions of religion and social media, can 

nonetheless offer material of interest. 

 Our respondents also illustrate how social media can provide many opportunities to get 

involved in issues and to volunteer. However, the accounts of our respondents also point to the 

ways in which social media are altering the character of civic engagement (e.g. Brandtzaeg and 

Haugstveit 2014; Loader et al. 2014; Warren et al. 2014). For several of our respondents, 

following and clicking provided ways to take a stand and to engage. The accounts of our 
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respondents also point to how the proliferation of social media has contributed to the increasing 

prevalence of project-oriented civic engagement and volunteering (Bennett et al. 2010; 

Brandtzaeg and Haugstveit 2014; Vromen and Xenos 2014). 

  


